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Dear Colleagues and Friends,

It is my distinct honor to invite you to the 18th World Congress of the International Cleft Lip and Palate
Foundation, which will be held in Prague, 2026, Czech Republic.

The Prague Cleft Center is proud of its longstanding scientific tradition, deeply rooted in the pioneering
work of Prof. Frantisek Burian, who achieved the recognition of plastic surgery as an independent surgical
field in 1937, and his successor, Prof. Miroslav Fara. Their legacy continues to inspire our commitment to
excellence in cleft care, and it is with this spirit that we welcome you to an event designed to support
international collaboration, scientific advancement, and the open exchange of ideas.

The motto of the congress, ,,Bridging Specialities, Transforming Lives* emphasizes cooperation between
medical fields, each of which, like a pebble in a mosaic, contributes to the best possible result. The team
care, not only among specialities, but also sharing the experience with patients and families, gives us the
chance to shape a smile on the children “s faces.

Prague, the capital city of the Czech Republic, has been included in the UNESCO list of World Heritage
Sites. It is a city with Romanesque, Gothic, Renaissance, and Barogue architecture. It was the capital of the
Kingdom of Bohemia and the residence of several Holy Roman Emperors, most notably Charles IV and
Rudolf Il. Prague is also called the ,City of a Hundred Spires,” or the ,Heart of Europe®. Charles University,
founded 1348, is one of the oldest universities in Europe and ranks among the world’'s most renowned
research-focused universities.

We organize the Pre-congress Cadaver Course, hosted by the Cleft Center in Brno, which will precede the
congress on September 29-30, 2026.

We aim to create a platform that strengthens our collective knowledge, supports interdisciplinary dialogue,
and builds lasting professional connections.

We invite you to come to meet friends, find new colleagues, share ideas, and simply enjoy time in the
beautiful city of Prague!

Sincerely,
Prof. Pavel Calda, MD

Congress President



WHY PARTNER WITH US?
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Engage with a highly specialized,
multidisciplinary community

Partners gain visibility among experts across
genetics, surgery, orthodontics, speech therapy,
psychology,anesthesia, pediatrics,andadvanced
technologies — a uniquely Iinterconnected
audience that few events bring together.

Showcase solutions that address the full spectrum of cleft care

From prenatal diagnostics to lifelong follow-up, the program covers every
stage of patient care, providing ideal opportunities to present products,
research, and technologies relevant to multiple specialties.

T

Demonstrate corporate social
responsibility
The congress includes topics such as charity
programs, psychological support, and global
disparities, giving partners the chance to

emphasizetheircommitmenttoethical, patient-
centered care.
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Build brand awareness and institutional
trust

By aligning with a respected international

congress, your organization strengthens its

visibility, credibility, and reputation as a trusted

contributor to innovation and quality in cleft
care.

&

Support education and ethical cleft care

Your partnership helps advance high-quality, ethical, and evidence-based
cleft care by supporting education, training, and the exchange of best
practices among leading specialists worldwide.
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Genetics, Epidemiology and Prevention
Ultrasound Diagnostics and Prenatal Consultation

Postnatal Functional Treatment / Nasoalveolar
Molding/

Multidisciplinary Treatment Concepts
Primary Surgery of Lip and Palate

Secondary Surgery /Indication, Timing and
Techniques/

Alveolar Bone Grafting

Secondary Rhinoplasty

Orthodontic Treatment in All Stages of Life
Paediatric Stomatology Care for Patients with Cleft
Dental Implantology and Esthetic Dentistry
Speech and Hearing Evaluation and Care

Velopharyngeal Dysfunction - Management of VPI
Orthognatic Surgery

Craniofacial Syndromes

Pierre-Robin Sequence

229-Syndromes

Anesthesia and airway management in cleft
patients, peri- and postoperative care

Microtia
Psychological Support

Charity Programs for Children with Cleft Lip and
Palate

Robotic Surgery in Cleft Care
Quality Assurance Standards in Cleft Care

New Concepts Implementing Al



PLATINUM PARTNER

Exclusive

Exclusive exhibition space of 16 m?
Logo in all congress publications

Logo on official congress website
together with a short company
description (up to 500 words)

Partner will be presented as a
Platinum Partner in a loop during
breaks

Advertising video in a loop
presented in main hall during
breaks (up to 40s)

Two-page advertisement in book of
abstracts

Opportunity to host a 30min
company symposium (during the
coffee break, date and time will be
defined together with scientific
programme)

Official introduction of the Partner
on the social media and in the
mailing distributed by organiser

6 partner registrations

T

18.000 EUR

PLATINUM PARTNER

« Exhibition space of 12 m?
 Logo in all congress publications

o Partner will be presented as a Gold
Partner in a loop during breaks

» Advertising video in a loop
presented in main hall during
breaks (up to 205s)

« Logo on official congress website
together with a short company
description (up to 400 words)

« One-page advertisement in book of
abstracts

 Opportunity to host a 15min
company speech (during the
coffee break, date and time will be
defined together with scientific
programme)

o Official introduction of the Partner
on the social media and in the
mailing distributed by organiser

e 4 partner registrations

15.000 EUR

PARTNERSHIP PACKAGES

SILVER PARTNER

« Exhibition space of 9 m?
 Logo in all congress publications

o Partner will be presented as a Silver
Partner in a loop during breaks

» Logo on official congress website
together with a short company
description (up to 300 words)

« One-page advertisement in book of
abstracts

o Official introduction of the Partner
on the social media and in the
mailing distributed by organiser

o 3 partner registrations

10.000 EUR
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BRONZE PARTNER

« Exhibition space of 6 m?
 Logo in all congress publications

o Partner will be presented as a
Bronze Partner in a loop during
breaks

» Logo on official congress website
together with a short company
description (up to 200 words)

« Half-page advertisement in book of
abstracts

o Official introduction of the Partner
on the social media and in the
mailing distributed by organiser

e 2 partner registrations

6.000 EUR
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EXHIBITION

SPACE ONLY

INCLUDED

« Two exhibitor badges (can be used
by several staff from the company)

« Company logo with website link on
CLEFT website

o Power supply (1 kW)

o L .:'

2.500 EUR / 4sgm

Additional sgm: 600 EUR
Additional exhibitor badge: 150 EUR

Lita!
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ADDITIONAL PARTNERSHIP
OPPORTUNITIES

SOCIAL EVENTS

WELCOME
RECEPTION

GALA
DINNER

SYMPOSIUM /
WORKSHOP

COFFEE BREAK / PER
ONE COFFEE BREAK

Company logo displayed at the
Welcome Reception venue

Acknowledgement on the website
and all conference publications

Partner’s logo will also be featured
on the event website and included
INn the on-site digital loop

Partner can bring their own flags,
napkins, etc. or place roll-up
banners in the Welcome Reception
area

5.000 EUR

Company logo displayed at the Gala
Dinner venue

Acknowledgement on the website
and all conference publications

Partner’s logo will also be featured
on the event website and included
IN the on-site digital loop

Partner can bring their own flags,
napkins, etc. or place roll-up
banners in the Gala Dinner venue

7.000 EUR

o A 30-minute symposium or

workshop held in the morning prior
to the official scientific programme

The package includes a rent of
meeting room and standard AV
technology. The parther may
shape the session content at their
discretion, in line with the overall
event guidelines

6.000 EUR

Company logo displayed in the
coffee break area

Acknowledgement on the website
and all conference publications

Partner can bring their own flags,
napkins, etc. or place roll-up
banners in the coffee break area

1.000 EUR




ADVERTISING

CONGRESS BAGS

« The company shall provide the bags at its own
expense. Bags will be distributed to all delegates
and speakers upon registration

« The final design of the bags is subject to
approval by the Organizing Committee

1.500 EUR

PENS&NOTEPADS

« The company shall provide the pens&notepads
at its own expense. Pens&notepads will be
distributed to all delegates and speakers upon
registration

« The final design of the pens&notepads is subject
to approval by the Organizing Committee

1.000 EUR

BADGE LANYARDS

» Exclusive partnership of the badge lanyards.
Partner’s name will be printed on each lanyard
together with the event logo. Lanyards will be
distributed to all delegates upon registration

« The design of the lanyards, including the choice
of material and other specifications, will be
discussed and agreed individually with the
Organizer

2.500 EUR

POSTER AREA

o The partner may provide a promotional banner
to be displayed in the designated Poster Area
throughout the event

« The partner’s logo will also be featured on the
event website and included in the on-site digital
loop

2.000 EUR
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ADVERTISING VIDEO

« The parther may provide a short advertising

video (up to 40sec) that will be incorporated into
the on-site digital loop shown in main hall during
the breaks

800 EUR
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